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 øe á«fÉée äÉæ«Y ≈∏Y ¿ƒ∏°üë«°S
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áeÉ©dG á«∏ª©dG

?ø«cQÉ°ûªdG ≈∏Y Oƒ©J »àdG óFGƒØdG Ée
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á«dÉ©ØdG øe ¢Vô¨dG

á«dÉ©Ø∏d áeÉ©dG á©«Ñ£dG
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á«¡«aôJ á«°ùeCG
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